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All questions are compulsory.

1
2. All questions carry equal marks.

3. Draw neat diagrams wherever necessary.
4

Use of simple calculator is allowed. Tl SR

Q1A) Explain the following concepts. (Any Five)

Gross National Product R
Development Economics s NS
Aggregate supply function SRR gP o SR
Marginal propensity to consume (.0 ooy A T s T L s s
Supply side Economics SFEER G SR g SN e G
Phillip's curve S SIS S e FT e

Cost push inflation
Liquidity trap

NV R W —

(10)

1. Macro Economics is not concemed thh
a) National i income; accountmg b) Intemaﬁonal tradc l]nﬂatxon d) Equ:hbnum

,f,

" 2. Full emp[oyment_-? isa normal mtuaﬁon a ordmg\tn B s
- 'sLaw of Mﬁrkets d) none of the

3. When mcome tmfreasesc
a) Greater - b) Lessar

4, Hi'gﬁér‘mé. vatie o‘_f?.- Hi be i
a}AVErdge propens:ty fo- c()nsume b)Marg_mal propenSIty to consume
; d} Margmal propensity to save

' .Laffer Curve exprams fhe-re[at:onshup between .............
S 'a) Tax rate and tax revenuc b) Tnﬂatlon and wage rate c) Interest rate and investment

' ‘Stagﬂat:on al‘lSBS‘ 3
a) RJSB inthe price. of cruda: o:I b) Rise in cost of production

'c) Prowsxon of mere subsndles d) al! of the above

7 Money supply_wdltmcrease when there is «===--------
sa )‘Inbrease i CRRand SLR  b) Decrease in CRR and SLR c) A surplus budget y 13

d )Rlse m publlc debr

-_I

8 ]jemanﬂ for transactlonary motive and precautionary motive mam]y depends . -

S "uponﬁ______———
v l of income  b) Rate of interest c) Investment  d)Tax rate
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O Cashy alanee Approach i based i Ao tpetions ol money '
R Mt ofewhange ) Measie ol valie ©) Mediun o exehango and store of
value ) standand addetone oy ments

1O, 1 vl ot iy estinent (i ai eeniniy dopeinds oy -eesseessses e o
a) \\“‘ Q h\\ ‘,‘ \\\ Rate \“ "\n‘“t‘\“ ) l\u ¢ t\\‘l\l Nl\h’ |\‘ il\‘( H\‘\l ﬁn \ '\Cﬂl
Jdetiedt,

(20
Q21 Ansner any e ot the tlowing: \ o sevtor o uhvlt )
| A Detine nattonal ineome and explain elroular tow ol income tnatwa sector aiod
\ with san ing,

) Enphain e features and phases of' a trade eyele with 4 \nlluhls‘ dingram,
Q) Rupply creates its o demand” Disonss {n detall,

Q) Answer any o of' the \nllm\lng‘ ' ' ' QR

A Baplain the prine ple of mnllh\hcl‘ with an example and a dlageam,
Y Bxplain how rate ot interest is detennined by demaud tor and shpply of money,
o) What i meant by |1\.\-.Nn.\l eoftictency of \upntf\l‘? What factors tklcrminu it?

Q1) Answer any two of the following:

i (20)
a) Bxplain general equilibviim with 18-1.M model
b)Y Deline stagtlation What are its causes and @ (Toots?
¢) How s supply side economies ditferent from Key uc\mn ecm\nmln‘? Explain,

QA nawer any hwo nl the following! Q0
) What is meant by veloeity of eireulation ufmm\ey‘? \\'hm fhctors determine it?

D) Critieally examine the cash transaction appronehi to Quantity theory of money.
¢)  Bixamine e monetary and Hsonl measures ta contol inflation,

R

-
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o Paper / Subject Code: 79313 / Advertising I Y CO m
03. 11 |@ Sub &~ AJVM#JSIn?_,
! (3 Hours) | Marks: 100
| - )
N.B. 1. Al questions are compulsory
2. Flgures to the right indicate full marks
1. (A) Select the most appropriate answer from the options glven below (Any Ten) - (10}
1) is not a part of advertising : - e 5
a) Posters b) Commercials . -, ‘ S
¢) Propaganda d) none of these" + - .. > S DAl
2) advertising is used by Flipkart, s : ] v
. a) Competitive b) Primary ‘ o
s c) Local d) International: . » , 5
x\ 3) —isthe mostimportant beneflt ofadvertISmg to.co 1su_rner_s. s =
N a) Builds brand image 0. b) Increases market share -
' ¢) Maintains standard quality.of brand - d] “None of these| "= - r
4) agency offers services ona peecemeal bas!s .j R
a) In- house b) Creatlve bouthue \, \
.J c) Modular ..:’ ' ’ d) Mega '_1: z.t-:] ;":’ % 25l
- 5) = system of 3 agency compensation mcﬁudes out. of Jockfe_f expenses.
a) Bonus \.\,‘_ 7 lb) Incentive x \L
L c) Comm155|on ' LS ) (:o_c,t\p|u5 _-“_-:,"( s \ =
. 6) Adver‘usmg the pnce of the product mthe Iung?un
) a) lncreases = \ b) Decreases‘, - '_»Z.k.,‘-
c) Stablilzes § el T ¥ \d) Noneofthese e ‘-f»?
7) Pro Bono adver’usmg deals with lssues _
: a) Social . b) Political
AP ,.,' c) Rehgious ST d) Technlcal
A ! 8) Brand on * ~.refe;s_to customers ablllty to recall and recognize the brand
| L _07 under dlfferent condlt:ons W, ‘1:
) Awareness b) Loya|ty
- ;.f-f;-.‘_\f',\;fc) Fatigue d) Personality
S A_-Q.)" ‘l:‘Promotlon of- blodegradable packaglng can be done through |
T 1'advert|smg~ QRO Y A E S
.ﬂ'-v"‘!frrﬁ Bl a) Product b) Institutional
2" v ¢) Rural d) Green
% A10)~ - “isatamous Global advertising agency.
’ Ny "5 .a) McCann b) B.Dattaram
T w2 S 6] Royal d) Unilever
> A 11) department links all the work done at an advertising a Bency.
“Sevoo 7 <TL.-a) Client Servicing b) Production
:c» AL <) Artworks d) Traffic
J\ SRk - 12j NAD N\ term used to describe an advertising agency losinglits clients to
SR v compet1tors
A y “a)% Campetitive Pitching b) Client Turnover
oS I c) Creative Pitching d) All of these
Gt T ADI37F2C2A7C36A8E81SE2853AA4SEET
L.
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(B) State whether the following statements are true OR false: (Any Ten)
1) IMCincludes sponsorships.

2) Advertising is a form of person to person communication, ‘ ' Rl -
3) National advertising promotes branded products.

ra d
4) Interactive advertising agencies specialize in social media’ camp'lIBnS on Twltte n
YouTube.

BT

P

5)
6)
7)
8)
9)

Only accredited agencies get credit facility from rnedia =
Generic advertising is also called as primary advertlsmg
All advertisements directed at children are unethlcal

Computer literacy is essential for a career In anr.mations used in advertismg

O N
o

: he
Brand loyalty is a consumer's commitnﬁent to repurchase or continue use Df t
particular brand,

\

10) An automabile company advertisin
be called advocacy advertlsement

11) Advertising campaign using br‘and ambassador Amltabh Bachchan helped Cadbur\[’s
brand crisis during the worm’ COntro\!ersy ‘\‘ 7 'C :,’, ,:',' : ;.'; ,‘: \ ‘
12) Government authontles do not use’ advertlsmg 2, \— T
\-\ i -W' . \- /-':\\w\ l_:\v)’i o h
2. Answer ANY Two of the. followmg S e T el
a) What s Inte

A, 1~\ f\_',’ e (15,
grated’ Markehngtommumcatzon (lMC)? Examlne |ts features.

b) Explain the concept.:ojf_;a‘q»?ér't'gshg What a are the beneflts ofad’vemsmg to consumers?

) Discuss the classuﬁcatlon of advertlsing based on. madla\ S

N o = N ~. e ;- W:»" \ -
3. Answer ANy TWO of the. followmg - :
a) Defi

ne: advertlsmg agen
b) Explam the wa
c) Descnhe the s

g green fuel f0r supportlng enwronmental issues can

v -

cyand expiam its fgatures S
ysin whlch adVeI’tiSlng agencres are com\pensated fo
knlls requured for a career in adVertlsmg
E o e i
4, Answer ANY TWO of the followmg
.a)s W(Ite in brlef about th
bl TEvn il

r their services.

5 ‘ Answer ANY

TWO of the folloming \ o~
OIS a) Explam the commumc
S - b). Dnscuss the featureso
\ 5 c) Descnbe the recenttr

- as) :
atlon proc?ss of advertising.
f rural advemslng

ends uf advertlsmg spend.

6, erte“short notés.on ANY FOUR of the following: (20)
& a)Featuresof advert|5| ng
T BlDAYR VS 3

i o). Five’ Unethicaf
FEY d Creatwe Pltch
Sl AR T E} Managung brand crisis

e Sty f) FeaturesofGreenadvertlsmg

practices In advertising

4
1
y
{
z>

TR -"551'1f1 g 2 g
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Paper / Subject Code: 79313 / Advertising I SY 8 CO m

(B) State whether the following statements are true OR false: (Any Ten] - ' (10) . ‘»

1) IMC includes sponsorships. .

2) Advertising is a form of person to person communication.

3) National advertising promotes branded products. - ' :

4) Interactive advertising agencies specialize in social media campaigns on Tw.utter and
YouTube. -

5) Only accredited agencies get credit facility from media.

6) Generic advertising is also called as primary advertising_.

: 7) All advertisements directed at children are unethical, ' ’ P e 2 e
. 8) Computer literacy is essentialforacareeriq animations used in advertising. - 3 .
; 9) Brand loyalty is a consumer's commitment to re‘pU(chase or confinue use pf tf"e,__
particular brand. o - BTt S (s TN
o 10) An automobile company advertising greeni fuel for sUpborF_ihg environmental issues can
be called advocacy advertisement. - - A @ AT
11) Advertising campaign using_b'r’a_h‘d:a‘mb_a‘ssa:‘dd'r ~Amité_bﬁw3?¢.hcha," hefped Cadbury’s
. brand crisis during the wo[m;t’:ohfﬁovééy,'\ 't':\ X \ TS \(
' 12) Governmentauthorities\_d'o"Qpifusgéditérti_éing._v‘:. \ R

2. Answer ANY TWO of the following: = " . )

el S A N O
a) Whatis Integratea’Mquéting'Cbrhrhuhicét,iqn (IMC)? Exam&meﬂs\featwe&
i @é?xplam the concgpt_\of-_aqfeg'tising., Wbatxa,r‘e the bene_fit\s'ofg\dygrhsnng to consumers?
_a=ituss the classification of advertising. based.on media, ="
k NI N6 RS, ey §}¢<;\ L -\‘ 3 "“Mj:'l.;’, T~

3. Answer ANY t‘:“"‘p"éiihé;fqlldwipgh:f'_ FRR TS

NS e ST (15)
y ,-?)"Define‘.ad’\;{ei‘tisi'hg"_g'g‘gri‘rg\'/-\and"ex;ila'ig_ its featyres, A
b) Explain the ways it_‘l_'_\Which‘g.dVer\tis'ig“g_la'gen_ciég%ré compensated for their services.
s =&}~ Describe the;‘-skil]s\rgguiréd. f'o(‘a_ career in advertjsing.
RN ‘,?‘-,.'.«\f_."":\ SRR ‘-_L‘ e (2 Tt

4. Answer ANYTWO of the following: "7 = (7 (15)
~3~Write in brief abbutrtﬁ‘_e-e\cdhofnic\.a'spe_cts of advertising,
~_b) ‘kEbe'éi‘_ri‘vthe‘irr]p:a&t'\-ﬁfﬁdyg'_r'tisi‘ﬁgqrfi"lp'd_iéh culture.
c). Describe .th‘é,rdléfk_)f"ﬁsc‘l_-i._'n_"r_e'gl'i!atiﬁg,ﬁdiﬁertising in India,

SRR

3 , o o
niwer ANYTWO ot the follswing <@
s L @), EXP\Iai["thlij_.cﬂf,fﬁ[nLQ!li?ationﬁ[dt‘:v.éss of advertising.
©o - B Discuss the features of fural advertising.
IO RS € Describa tﬁ;rete‘r’\‘t_gt}'eﬁ;jé'b'f advertising spend,

\..»( 5. Answer ANY TWO E?‘f;thé?fé/llﬁh

N

. Cw
N

h oS

LY

a8, ‘Write‘\shésrt\ﬁﬁ;e's‘_.ttm"AN\(_FOURofthe following:
Frae ,aj‘feétures_dfﬁadvérﬁ\sing

e

< bj--‘Df\V\P' ‘\. \
g c} - Five unethical practices in advertising
- _dyCreative Pitch
B = v 0e) \Mari:ag'i‘nlg-‘brand crisis
T Featurés'of Green advertising

&

t_, k-2 > T ADI37F2C2A7C36A8EB15E2853AA48EE7
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Paper / Subject Code: 79312 / Business Law |

sulkl- R ESIIYs [o0=T:

[3 Hours)

Please check whether you have got the right question paper.

N.B: 1. All questions are compulsory subject loimcrnql choice.

1. Attempt Any Two from the following:

a) Discuss the classification of contracs, - ‘. 16

b) Explain the rules relating 1o communication of révocation of of| fcr and
acceptance. 8 LG A

¢) Discuss the elfects of a minor's agreement, - 4 L T
d) Explain the exceptions to the rule rcga_rd'ing-cqﬁsi,deratipr_x ina contract,,

SR ST B amination Mou- 2eta

[Total Marks: 100)

10

a0
10

a) Explain the meaning of free:,cbnﬁeﬁ‘ti"i_n‘a—‘Acdr;ltrjact

entered into by coercion, Tt
b) Discuss the Void Agreements given

RS

R N .\. ‘..._.- " L‘ ‘.::['. f‘\l ok '..' ,\V.
A}li}'de'rjthe.h;ldlgn' Contract Act.. -

2. Attempt Any Two from the following; - =3 "y - . e T Y E

and discuss agreements™ 10
SO et M -

N

10

N :'_\.a_)-‘VE’&Pl

fand Y

¢) Discuss E contracts and Tegal issues in‘the fo'r‘lfr)?it_ibn‘pf an E contract. 10

10

"

. « Attempt Any Two f_r‘drﬁ"‘thé\féi]ov‘/id‘g::f LR Tt
a) Discuss the\tiﬂti'@s‘}lrgd'r-ightidt\"fa“b"a‘ildr.?_ ":-.-‘-".,,' S8

b) Explain t‘héldg\:ties{'afgd Tights. (}tf thePaﬁnotand Pawjies,

c) ExPlai_n"t;izf;ﬁq_f_ioﬁéflrge;thcdé?qﬁQi@@ﬂoﬁ'ﬁfm{;;afgﬁc%.

» d) Explain the various ‘methods: of discharge of urety under the contract of 1
gl;ajgarite‘e,_: 5 \\-‘ ‘.:_:::b C- N o - 'c"‘::#\»

Gr e >N

=~ 3

. < a7
- s H

Atteript:Any Wo from.the following: -
-2). Distinguish betweer Sale and‘Agreementio Sel.
APy L S AR e R e £
S b) D’tscuslsltl_;\egn}plgqq,g_qﬁgj;p’ogq in-a Coritract of Sale,
59 Briehy éxplain e legal s eling

10
10
10
10

0 passing of property.

. e \.\i’\‘"_f > & o T C _'\‘:‘\-\ '".:"r‘ L‘A ’(\\: Pl |\
o U AttemptAny Tive from the following:

ain the essentlalsofa Negotiable Instrument and give the classification

TN . ™, « 10
PG ST of Negotiable Instrumehts, .
.5, "¢ - by Explain the concepts of holder, holder in dye course and rights and brivileges 1¢

NS :f..bfafhplder.ih due course,
~ed) Distinguish between Bill of Exchange and Cheque,

‘-~ Ty Explain’ the ‘essential character

10
istics of promissory notes ang kinds of

Scanne

y
* e -

\ B i € 10 ST}
. & promissory notes. o
:\\ o : ‘f \\: ST S ‘,;\“A" =Tm—— - ‘2% : 4
54028 25 Page 10f2 Yo
e S AL mmDsEsAgocms1FF4égﬁzcsssnss7 .
:"_ 7 .",' -
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/ Paper / Subject Code: 79310 / Commerce 11
‘ ot - JL _ .
P ub > (e Q. P, Codea: 23779

Time: 3 Hours IAsrks: 104
Please check whether you have got the right question paper,

N.B.: 1.All questions are compulsory.
2 Figures to the right Indicate maximum marks,

Q1. Objective Questions:
) A) Choose the correct answer from the options given below (any ten): (10 Marks)

1. Time study is propounded by
(F.W. Taylor, Peter Drucker, Luther Gulick)
= 2. refers to team spirit. _
(Equity, Discipline , Esprit De Corps) ‘ ' ’
3. Indian ethos in management means the application of prmcnples of management |
. according to our ' wr;dqm '
( modern , ancient, global)
4. Planning premises are assurnptions and .
(goals, predictions, poI|c1e5) : :
5. is @ modern programmed technique of declsmn makmg
(Brainstorming, Slmulatlon Attnbute Listing) - )
6. predlcts that certam thmgs would happen in certain way.
a (Probablhty Theory, Game Theory, Linear Programmmg)
7. Line and staff organisation is suutable for __~" business firms.

F

(large, small tiny) *
8. —__delegation gwes clar’ty to subordmates about the work expected.

(Oral, Wrrtten General) |
9. Under S, structure employees work under dual authority.
.,1 (Line; lnformal Matrlx)

35 -10.The first step in controll:ng process is )
ST (|dent|fy|ng deviation, establlshment of standards measurement of performance)

A il. oo s Fnancial factor influencing motivation.
5 L .(Jbb securuty, Bonus, Part|c1pat|on)
g '. 127 = 8 isa quallty of a good leader.
(Optlmlsm Plannlng, Controlling)

o .- Rl }

2 \ i ‘ :
* , " . ok . {47
o ™ e 1 - X o v

- - ) . ) ) '

i VY " Ty 1 3

;S ; - - ! ks g Aein S c W L. L Lo
. . - R U\ B S I
X . N ;
. E '
i
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Paper / Subject Code: 79310 / Commerce 111

e,

Q. P.Code: 2.3719&"_'{

B) State whether the following statements are True or Fa|se (_w_te_] (10 Marks)

1. Professional management approach is required for success in business."

2. Human Relation Approach places higher |mportancqt0 1ndustr|al productwrty
3. Indian Ethos focuses more on process oriented WOI"k culture '

4. Planning is the primary function of management ‘;‘ ’, gl i W R
5. Management Information System helps in decismn maklng RO SN ‘_;-’- o ”
6. Decision-making is occasional in nature. T \N N

7. Good organisation structure facilitates effrcrent management *"-j';\r";‘ o ra

8. Virtual Organisation is possible without Informatlon Te&tnolog\/ Ry ( |

9. Ideal span of management ensures good team splnt ~ e Sl
10. In Management Audit, only ﬁnancnal\aspects are revreWed RS S

\,\

11. Aleader acts as a link between top management and emp]oyees.

12. Motivationis a predictable task 2E AR \;-“,,‘: ¥ ‘.\--*,_:\ k .
Q2. Answer any tw of the fellowmg ‘ S I \Q —"«3 5 (15 Marks) )
a) Define Ma nagernent Bneﬂv dlscuss management skrIIS'and competenmes in ;

A

: ~ ./._

b) Discuss bneﬂy any elght Prmcrples of Management byhenry Fayol.

\ \ oy
~ RN > \
A _. ("_ .«. SR :», X ‘\_,x

c) Descrlbe Pete‘r Drucker S Modern Manageme‘nt Approach

o
- ".}7 - & ., X
-, ~ i S

Q3. Answer y :t }the foilowmg ) (15 Marks)

N 5. » .“ A
\\ “‘

a) Explaln the compo 'nts of Planmng

5 > = \

b) What are the advantages of Management By Exceptron?

N R \‘
= ~ \ .‘\‘
W)

c} Explam the technIQUes of Decrsron -Making.

Q4 Answer y ofthefollowmg (15 Marks)

¥

a) Dlstmgmsh between Formal and Informal Organisation Structure.

SN
.\\\\‘_,v

) Explaln thg Bases ofbépartmentation

c) Dlscuss the Barriers to Delegation of Authority.

.\ .\\

e oy BFR003E49DBDAECEDS438TESFACDA4 Q s SR
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Q. P. Code: 23779 |
hpt R

Paper / Subject Code: 79310 / Commerce [11

Q.5 Answer any Two of the following: ‘ (15 Magk;) :
a) Explain the factors influencing Motivation.

b) Define Leadership. Explain its functions.

c) What is Controlling? Discuss its features. K #x
Q6. Answer any four Short Notes: | ) | s _' ,;(ZO'Mérks),

i) Functions of Management. T ': 3

ii) Steps in Planning Process. | Gl W o FryeL
iii) Managementlnformation System."' RS ) s

iv) De-Centralization, e i JENEE % oY

V) Autocratic Style of Leadership, ~ ==~ G e X

[ Vi) PERT as a Controlling Technique. ;
Y \ AN
o g\".’-’_- \
N RVAY AR
g SR
Ry
et gLy
\2 N -b‘,-
N
| = )
T N i S
# ”:‘_\';\\.\; , . _\ 'T\'-i ‘ ov
I ETS A X aptulr I iyt
l\i‘_“ W’ L) N
D 0 « T
AN -_;.\J = IRy ‘ .‘.'\‘-k‘ ";\
N ' 7
s 2 {
g | .‘\ . \\\ r‘
o T T : 2
B e
S ' BF8003E49DBD4ECBD943B7E8FACDA492
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0, 1, Cotus-25 206

(4 V3 o) Testus ynasihy: 7%

NCEECD AL guestings e conmpulaoty
(A tgguesc i e eight tndionto Rl marka,

B A ]1,\111.1i|| the |'ulluwluu coneepti; (uny five) ”5) :
LoLopal Riphta
20 Relgiows Minorlty
A Amendment
4 Diastor Preparednons
SOARe ol Renson
O Theoretieal knowledgo
PoSolskilly
8 Toam building

OR

B Write o comprehensive note on (e Foutdution Course (Semester 1) project submitted by
You, ‘ ’

3) A Diseuss the important constitatlonal and fegal provisions for women in Indja, (15)
OR ‘ )
B. Population ageing will emerge na major socinl challenge in the future; and vast resources will

be requived tawards (he Support, service, care ang treatment of the elderly persons, In view of
this, comment on the eyrrent programmes and policjcs lor the elderly in Indja,

A. Comment on the types of disasters. Discuss the social and economic
impact of disasters,

(15)
OR

B. Disouss the various Humnn Rights issues in addressing disasters, Ciive relevant examples,

)} A, 'Science v g knowledge of naturyl regularitics, expl

ained by rational causes’,
Explain the principles and characterjsiic of Science, (15)
“OR

B, Discuss tho positive and negative impact of technology on human life,

3) A. Comment on the purpose and types of formal and informa) Communication,

(15) S et

OR » 3

H. Comment on the various styles and characterigtics of effectjye leadersinfy, i S
‘Pngeinfa s o

FIB60RITEIIE26F [028D7751) 2 DA
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P Q.1 A) Match the columns (Any ten). ' E e

Q.1 B) State whetlier the followmg statements areTrue or. False [Any ten)

+.7). Net Present Value metbod consider.

8) .In Common Size Income statements ca
pital emp] i i
9] Profit & Loss Account shows financial position e C0n51dered equal 0

T 10]Cap1ta] Gearing Ratio s called Capital Structur
* 211)Own fund is external fund.

1 Z)Average stock is the total of opening and closing stock.

5‘18@'\')’1 Sermn- ﬂ (_,).cwﬁM(’v'\. MOV CRLDLP

Paper / Subject Code: 79306 / Financial Accounting and Auditing - Introduction to ManagEmcm Accou

Sul?- mﬁml»u*w"*’mw%m A ‘3

Q.P. Code 22500
[Time: Three Hours] At PR [Marksiﬂﬂ]

N.B: 1. All questions are compulsory. P o A
2. Figures to right indicate full marks. | SR 5
3. Working should form part of the answer SRR it

i 4. Simple calculator is allowed.

Column A N . ~ColumnB - -
Management Accounting -« | Total CurrentAssets LR CRP N
Trend Analysis | Non Quick Current Asset> -~ -~ 3
Scrap value under capital budgetmg A techmque of CaPlta[ Budgetlng
techniques ST T ‘-

Gross Working Capital =30 TS “Used for. deas:on makmg, A

Current Assets less Current e e i ,i Flcutlous Asset L
Liabilities > i o - :
Prepaid Expenses = @ 0 Non chkCurrent L]ab:hty
Securities Premium "~ " ~ &~ 7| QuickRatio - . "~ -
Payback Period . ~o- .+ > |Earliest yearas hase year
Preliminary EXPEnses © o+ “|'Fixedrate ofmterest

Bank Overdraft: - *.© ¢ "~ | Reserve "’ . ,

Test of liquidity ~ Co . 70 | Addedto ]astyear’s cash inflow
Debentures . ~ T 5 Sl Sl Workmg_Caplta]

- = .- - —tm T
Y YN
:., ~ 1 > o

.\\.

T2 .\f ':‘r.'

10

A
\, o e
\ o

1) Deprecnatmn 1s a non-cash expendlture. >' 5-

2)- Net Profit Ratioi isa measure of proﬁtablhty
~ 3).Unclaimed dmdend;s a turrent. liablhty\
. 4) Focus of ManagementAccountmg is: only an external reporting.

5) While calculating workmg capxtal TR
oratselling price, .~ =~ ¢

6) Higher Gross Profit Ratm shows a hlgher trading efficienc

quirement debtors may be valued at cost price

y ofan o amsatlon
s time value of money. ¢

e Ratio.

L
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s aper s dupject Code: 79306 / Financial Accounting and Auditing - Introduction (o Manngemcm Accouriting; -

Q.P. Code ':52500 3

2 A) From the following details of M/s AB Ltd., prepare Comparatlve Rcvenue Statemem. in
vertical form suitable for analysis. ,

[}

ik

08

-

M/s AB Ltd.
Particulars Amount Amount . | Amountof %of " ;
(#) () Chh'ngc(?'_].‘ ‘Change. |, SR,
PR C 70 M!S 1.7 B S HE
. B (720 T S (/0 Bl . A

Net Sales 12,00,000 [ O P AR P 1 St o i
Gross Profit 4,40,000 |- 4,70,000 |;* e N BN B
Office & Administrative % BRI fel yf g I SR
Expenses 78800 [ . 2.~ D 500000 < 7 ;
Selling & Distribution B T R RS~ :
Expenses 0. 48400 |7 7 5,000 R 40
Finance Expenses ShLE s 12,5000 (()500 7 28

oY

Q2 B) Complete the following Vertlcal Common SIZE Balance Sheet ofM/s BC Ltd 07
o M/s BC Ltd. 5"%‘ e ]
Commun Slze Ba]ance Sheetas ‘on. 31‘t March 2017.
Partlculars -“_. e Amuun,t (i!] %
Funds Employed - = . N o L7
Share Capital ~ = - .~ - T2 x~~'6;,00',00~0-"' ?
Add Reserves & Surplus . _ oo 100,000 ? Riaa
Shareholder's Fund RS ST 27,00.000 ?
Borrowed Furid - : ESS RES T S 30 {
Total Fund - Ry BN ] 2
Funds> ie‘d‘_ " T _‘\'_\.f S
| Fixed Assets ‘\j SN SIS 700000 ?

: CurrentAssets eI I 4,50,000 7 , :
Less; Curreanlablhties ek o ? ? O
Workmg Caplta] LSSy ? | 7 B

[ TotalFund - = l 10,00,000 7 ‘ ‘

Q2

OR

. . "
The following is ﬁnanc:al mformatmn of M/s CD Ltd. for three years. You are required to
prepare Trend Statement in vertical form suitable for analysis, 15
Parmulars Amount (7) i
e 31/3/15 31/3/16 31/3/17
Equny Share Capltal 4,00,000 5,00,000 5,00,000 | g
i Preferenceshare Capital 2,00,000 2,20,000 m N,
Debtors = - 60,000 65,000 70,000 ). i i ke
. Cretﬁfgrs" 40,000 45,000 50,000 - oLl
' 20f6 w e
846186EBBB7276A9D73B¢155D68F:4807 ‘/l
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: 4 ode: 79306 / Financial Accounting and Auditing - Introduction to Munagemeny A‘rumh‘ﬂ‘. b
' e 3 -

¥

Q.P. Code :22500
Cash & Bank Balance 20,000 16,000] ""‘lcraﬁa '
Bills Payable 50,000 60,000 55,000 |
Provision for Income Tax 20,000 20,000 20 OUO:
Stock 10,000 160,000 80,000
Other Current Assets 50,000 40,000 40,000 |
Long Term Investments 1,00,000 1,00,000 . 1,00,0004 - -
Reserves & Surplus 65,000 75,000 85,000 ] -
Debentures 2,00,000 2,00,000 | ~3,00,000 |
Fixed Assets ? ? ' ? 5

evenue Statement of X & Co Ltd,, for tlle year EndcriS Ist March 2017.

15

Q.3-"  Followingis the R
Dr. _ Cr.
Particulars ) i"~ Partlculals e ¥
To Opening Stock 12 00, 0»80 \By Sales -~ . . +'60,00,000
To Purchases 33 00,000 'By Closmg Stock ’ 15,00,000
_ To Carriage Inward N T 50, 000‘ R O ik
. To Wages \;:_‘_L.\ +7,50,000 |- i i
To Gross Profit ¢/d SET L 4500,000 | Es T e R
0 75.00,0001. 75,00,000
2 To Salaries - = . 11,50,000 ',By Gross PrQFtb/d 15,00,000
To Interest 7 4| . < 60,000 | By Profit on Sale of’
To General Expensés’ _ 75,000 | Investments, - 7,500
To Sales Promotlon Expenses ‘- . 1,12,500 | By: Commlssmn 1,05,000
To Rent RES e A 000 % _;«’ e
To DlscountaHOWEd v e S 3A500. TN
. To Depreciation e s i 1,80 ,000,[ -
To Loss on Sale of szed Assets o 30 000 [ 7~
E To Prowsxon for Income Tax 2. 70, 000 E
To NetProﬁt ] 82500 i _
= = _7 TR R ‘!§A!ﬂ3§gﬂ 16125

From the above calt:ulate ~";‘: TR
. i), " .Gross, ProfitRatio - = © . >
C i) Office &Admmrstratlon Expense Ratio
Q’ BT 1) S \Sellmg & Dlstrlbutlon EXpense Ratio
' iv) - Operating Expense. Ratio™

.. V). . OperatingCostRatio.
vi) - Net Profit Before Tax Ratlo
vii) Stock Turnover Ratio’
3 i S OR
i

page3 of 6
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vuper s anbgect Coder 7006 / Fluaaeial Acconnting and Audltdng « ngroduction to Munngemeny r\t‘.g"qlmunig'_ g

Y
Q.P. Code :22500 AT
Q.3 Following is the Ralanee Sheet of M/% XY Ltd, as on ,3_1.'.'.M‘.".'!'hf'.gf.).l]-'- ey 15
‘ Liabllitles Amount Assets Amount
(¥) SIS, ERTN (. IV
Ryuity Shave Capital Goodwill X ?g'ggg
[Hquity shares of € 3 each] 300,000 | Long & Bullding J'f:ﬂ‘()OO
59 Preference Share Mant & Machinpry .('llU‘U
Capital 200,000 [ Furniwre At {;Jﬁﬂﬂ
Securities Promium 10,000 Markotable Investments .‘\1.6 ‘000 g
Goneral Reserve 1,.20,000 | Sundry Debtors . l.f}U, 00
Profitand Loss Account 31,000 1 Inventory C ' ‘1,&0,0 o ,
119 Debentures L0000 | Prepaid Gxpensos - . 10:.0? al
Rank Loan 70,000 Cash at Bagk' - 80,00
Bank overdran 10,000 Preliminary Expenses . 10,000
Sundry Creditors 20,000 - .- PRy
Provision for Taxation \ . R o
(Current year) 20,000 R . S R 0
“’“‘:“'“ 1014000 | T T | 10,14,000
Other details for the year ppded 3 12 March 2017 ape ag under:- -
Sales ©13,00,000 (8094 on credit) o a3
Net Profit Before Tax 2,00,000 ..
Purchases rﬁ.ﬁl):()l]() (BOY, on credil) RN
Caleulate:- 1) Quick Ratio ! R
2) Debt Equity Ratio’ N Oy LT B
3) Creditars Turnover Ratio . +
4) Debtors Turnover Ratlo * -,
~5) Return on Capital Employed Ratjo
6) Net Profit Aftey Tax Rato
7) Debt-Service Ratio
Q.4 Megh Industries Ltd, has an investmeny proposal of 40,00,000. The expected cash inflows 15
fortenyears are as under:- ~ . :
' “ | Year: Cash'\lnﬂqw!; Present Valuye ofrlat100 ] f.
IO IR L. PR discount factor
1 __7.00,000 0.909 :
2 7.00,000 0826 |
3 8,00,000 0.751 |
4 _8,00,000 0683 | |
5 9,00,000 0621 N
6 9,00,000 \0567\ |
7 | __10,00000 0513 '
-8, 10,00,000 ] 0467 |
9 8,00,000 ] 0424
10 6,00,000 0386 |
— 1

You are required to calculate:

Page 4 of 6 VA : (-, . i gt
84618612[]““7276!\9071“4]55”68[‘:4807 : S ( -
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| m Q.P. Code :2250_@ bl < =
‘ i / S . . ) . . ’ '
1) Payback Period
2) Net Present Valye at 10% Discount Factoy
3) Profitability Index a¢ 10% Discount Facygr

Q.4 Pawan Ltd. is considering two projects. Both require an initjal ¢cash invqstmg‘n‘t’pf ' 15 '

D Tax rate is 3094, N SO

Mmachine should phe acce

< 2.

1 Calculate Average Rate of Réturn' foi‘ Ma-c‘hin‘e:A. ’and".Me{c}n:né:iBiaxi‘d 'éﬁggest which
pted. . S ~ £ 109 L

G RN

Q.5 The following informatign s avajlable from th‘e'réc':c;r.ds_‘bfl SMRLtd for the year endingon 15
315 March, 2017F : e S F et -

S i 2 . . wcE PiaPA, S <
- . . X TR

o Coét‘sjfthturgv S '-.,; e Ratepérflmt
W RN 5
Raw materials: . e .. 9p
Direct Labour - . A 5T a0
0v9rhg‘ag5§_ s ,

N
PO S S 30

L

=
=
D
&g
pe]
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B
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5
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o
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[%]
3
e
o
=
w
5]
=
-
-

g - d) ije_ lag in payment of wages ang overheads jg half 5 month,
o &) Credit allowed 1o debtors is two months and creqjp alloweq by suppliers is o,
e

- month. [Debtors are estimated at sel}jpg price], 3
Gl ) 20% of the output is soq against cash ang balance gy, Credit P o
' g) The tompany keeps a cagh balance of # 2,00,000, ) - 4 IRV = i-_
¥ h) Margin of safety required i 109%, | PR P L

i) UnitSmanufactured 1,50,000 for the year,

£ R R TR 4 Page 5 of g : .
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